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Deep Dive into
CPG Influencer
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RhythmOne Welcomes You!

\ A media technology company
that connects audiences and
brands through content
across devices at scale.




Rhythminfluence

by RhythmOne

Create, Connect, Amplify

Branded Content + Programmatic Reach = Brand Impact
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About Our Team

Industry experts with agency and digital
media backgrounds.

Deep experience working with premium
and national consumer brands.

Cross-industry expertise in a wide range
of advertiser and brand categories.

Proven track record of delivering
measurable results.
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Agenda

CPG Benchmarks

CPG Challenges and Benefits

Working with Influencers

Creative Content that Stands Out

The (R)evolution of Influencer Marketing

 Q&A and Discussion
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Today’s Moderator

David Neuman
Director of Social Strategy, RhythmOne
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Today's Panel

Jacey Berg Todd LaBeau Barrett Goetz Katie Paulsen
Digital Supervisor SVP Digital Marketing & Social Media Associate Media Director VP Influencer Marketing
Haworth Marketing + Media Lindsay, Stone & Briggs Nina Hale / Performance Digital RhythmOne
Hawor‘th @ LINDSAY, STONE & BRIGGS INHI G;) RhythmOne
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Influencer Marketing
“State of the Industry”




84%

OF MARKETERS
Teeeneen
WOULD LAUNCH AT LEAST

one influencer
campaign within the
next 21 months

https://www.e marketer.com/Article/Ma

f\ rk eters-Pair-Up-with-Influencersand-
\Rj RhythmOne

Works/1012709?ecid=MX1086

Expected Change in
Their Company’s
Influencer
Marketing Budget

199%
Don't know

3% _

Spend less
P 78%

Spend the
same or
more

According to Brand Marketers
Worldwide, September 2016
% of respondents

Note: Inthe next year
Source: eMarketer.com, January 2017
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CPG Benchmarks (2016 Campaigns)

CPG accounted for 40.30/0 of 2016 Influencer Marketing programs.

$14.44 Average EMV

123% of our overall 2016 average

2.33%0 Average Engagement Rate

116% of our overall 2016 average

$0.71 Average CPE

-24% of our overall 2016 average

() RhythmOne

SOCIAL MEDIA LISTENING

CPG (FOOD)
11.119b Lift in brand mentions
10.339%b Lift in positive brand sentiment

CPG (NON-FOQOD)
6.149%b Lift in positive brand sentiment

David Neuman

Todd LaBeau

Jacey Berg



CPG Challenges
and Benefits




Benefits of Influencer Marketing
and Defining Success @

David Neuman

What challenges do CPG brands have reaching their 0
ta I‘QEt ma rket? Katie Paulsen

g

Barrett Goetz
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Jacey Berg
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Benefits of Influencer Marketing
and Defining Success @

David Neuman

C CPG Lrands 2 reaching their 0

.“t ’ Katie Paulsen

€ )

How does Influencer Marketing help solve these
challenges?

Barrett Goetz

"a

Todd LaBeau

Jacey Berg
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Benefits of Influencer Marketing
and Defining Success @

David Neuman

C PG . rands 2 rea ng their 0

:t ' Katie Paulsen

I does Inau keting he: ,
il 'éﬁ 'S’ Barrett/Goetz
What are some key considerations when developing a
an influencer marketing campaign strategy? Todd LaBeau

Jacey Berg
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Strategy @

David Neuman

Set and manage expectations/transparency 6

Katie Paulsen

Align with business goals £

Barrett Goetz

Ensure there is a POV a

Todd LaBeau

Have a distribution plan
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Measures for Influencer Marketing Success

Favorites Shares
Pins/Re-Pins
Engagement Rate

VI EWS Reach

Social Media Brand Sentiment

cntent ey LIK @S

Comments
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Measurement

- Sales isn’t the only definition of success

- Quality vs Quantity of Content

- Shift towards more scrutiny/brand safety

{13 RhythmOne
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Working with
Influencers




Choosing the RIGHT Influencers o

<
David Neuman

P
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Katie Paulsen

Barrett Goetz

Todd LaBeau
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Influencer Selection .,.

David Neuman

Influencers are now mini media companies 6

Katie Paulsen

The original “celebrity” is no longer authentic g

Barrett Goetz

Engagement vs. Reach a

Todd LaBeau

NEVER SETTLE
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Harmony and Relationship Building
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Harmony and Relationship Building

- Overcommunicate / Transparency

- Follow timelines

- Get creative

{iR) RhythmOne
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Creative Content
That Stands Out




icken Feed

The Frugal Farm Wife
v}

Have you ever wanted to raise chickens and have your own eggs? This is
a great insight into what it takes to raise them well in your backyard!

frugalfarmwife.com/a.../h se-chickens-backyard/
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How To Raise Health\ Clncl\em In Your B'l(‘k\ ’ Z : '
Frugal Farm Wife ‘ CEly- L L Ty X 3 Barrett Goetz

My husband is allergic to chicken eggs, and has a cute little flock of adoring ducks
(and | do mean adomning! Of course, they nyone who feeds them. ;)) to make..

Comment Share

> Commen

Todd LaBeau

Jacey Berg



Recipes
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Julie's Eats & Treats ol Like Page

Cheesy Hash Brown Chicken Casserole ~ Your Favorite Cheesy Hash Brown Casserole In a Main
Dish! #SimplyHolidays #ad Simply Potatoes

FULL RECIPE HERE --> http://www.julieseatsandtreats.com/cheesy-hash-brov

w) Tk o

m The Slow Roasted Italian potatoes Simply Potatoes. e Like Page

Cheesy Bacon Hash Bown Waffles are perfectly crisp on the outside and tender on the inside. A
perfectly simple recipe, they are incredibly flavorful and loaded with bacon and ooey gooey cheese!
#breakfastlovers

Print or Pin the Recipe: http://www.theslowroasteditalian.com/.../cheesy-bacon-hashbro...
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Julie's Eats & Treats e Like Page

Cheesy Mashed Potato Egg Casserole ~ Perfect Breakfast or Brunch Casserole Loaded with Simply
Potatoes Mashed Potatoes, Eggs, Cheese and Bacon! #SimplyHolidays #ad Follow Julie's Eats &
Treats for more yummy videos! @

RECIPE HERE -- http://www.julieseatsandtreats.com/cheesy-mashed-potato-eg.../

B fnvenie it
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Global Battery Company

David Neuman
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The Legal Stuff

David Neuman

- Engage early in the process a

Katie Paulsen

- Understand requirements

Barrett Goetz

- Work into timeline to keep on schedule

Todd LaBeau
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The (R)evolution
of Influencer Marketing




The Past and Present

- Mobile has had profound impact

- Quality vs Quantity

- Diversity of media types within social

GQ) RhythmOne Jacey Berg



What Lies Ahead

AR/VR

Increase of self-service

Live video Social commerce

Chatbots/messaging apps

{13 RhythmOne
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David Neuman

R

Katie Paulsen

Influencer Marketing
is about customization.

\ y " 1
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Customization Barrett Goetz
Is about authenticity.

Authenticity
iIs what drives results. Todd LaBeau

“KNOW THY AUDIENCE!”
®

Jacey Berg



Thank
you.

Q&A AND
DISCUSSION
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